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How Stone Age Humans Made Hand Axes
3. Lising a hammer made
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6:00 PM

Saturday

1ATORVASTATIN 20 MG
1METFORMIN 1000 MG
1METOPROLOL ER 50 MG
10XYBUTYNIN5 MG

amazon pharmacy

@)

12:00

SatUrda},

8:00 AM

Saturday

1 LEVOTHY ROXINE 137 MG
1 METOPROLOL ER50 MG
1OXYBUTY MIN 5 MG

Oct5
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THE SOAP WITH A TOY INSIDE
SOA P MADE HAND WASHING A ROUTINE FOR UNDERPRIVILEGED KIDS
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Me on Sunday: Never ever again
Me next Friday: Again
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THE DESIGN
LADDER

The Design Ladder Is a tool for rating a company’s use of design.
The Design Ladder was developed by the Danish Design Centre
In 2001 to lllustrate that companies’ use of design may take on

a varlety of forms. The Design Ladder consists of four steps.

STEP 2
DESIGN AS FORM-GIVING

STEP1
NON-DESIGN

Design is an invisible part of, e.g., product development,

and the taskis not handled by trained designers. The solution

is driven by the involved participants’ ideas about good function
and aesthetic. The users’ perspective plays little or no role in the
Process.

STEP 4
DESIGN AS STRATEGY

The designer works with the company's owners/management
to rethink the business concept completely orin part.

Here, the key focus is on the design process in relation to the
company’s business visions and its desired business areas and
future role in the value chain.

STEP 3
DESIGN AS PROCESS

Design is not a result but an approach that is integrated at an early
stage in the development process. The solution is driven by the
problem and the users and reguires the involvement of a wide
variety of skills and capacities, for example process technicians,
materials technicians, marketing experts and administrative staff.

Design is viewed exclusively as the final form-giving stage,
whether in relation to product development or graphic design.
Many designers use the term 'styling’ about this process.

The task may be carried out by professional designers but is
typically handled by people with other professional backgrounds.

i

% of companies 2003 % of companies 2007
















How IKEA Dismantles Costs

The Swedish furniture giant has sought new efficiencies in

manufacturing, packaging and transport, allowing it to boost
revenue even as it cuts consumer prices. E

© The Ektorp sofa @ IKEA made the
Ektorp sofa pack
flat in 2010.

€) It reduced the

pack size by ‘We hate air at IKEA!

------- N -' 50% Peg%i%aw

© And IKEA cut the
) The change 7'477 sale price by

reduced the

g 14%
S

Source: the company; Reuters (photo) THE WALL STREET JOURNAL.
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DESIGN THINKING PROCESS

Brainstorm and
create solutions.

Build representations
- of one or more ideas.

Empathize

Learn about
the audience.

Sharpen key
guestions.

Test ideas and gain

i
HASSD PLATTRER
Institute of Design at Stanford user feedback.



Design Thinking
Process

| empathyse ¥

David & Tom Kelley Founder @IDEO
[auh Design Thinking
[Uida D.school tu Stanford University
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Why Google Glass Failed
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